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Design

Daily

Desirable

‘d-act magazine’ is a monthly magazine that portrays the 
actions done by Noam. Noam acts every month. The actions 
are meant to be Design based, done Daily, and Desirable.
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“The ninth issue of d-act magazine is about Ristorante di 
Attenzione. It is a compilation issue of October and November 
due to its volume. Ristorante di Attenzione is a provocative 
restaurant that demonstrates how attention economy 
functions. It’s also an experimental tool to research the 
influence of attention economy that became more pervasive in 
everyday life. Eventually, Ristorante di Attenzione works as a 
background for the speculative stories.

Taste is the most individualized sense. If I compare the number 
of people that I’ve seen with the number of people that I’ve 
tasted, this becomes very apparent. 

Advertisements and propaganda used to deal with the 
mass audience, but it started to realized the importance of 
a personalized experience. I believe it’s inevitable for the 
advertisers to use food as a media someday.”
The words of the publisher

©2019 by Noam Youngrak Son

http://www.d-act.org


You can eat whatever you want for free at 
Ristorante di Attenzione!
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Menu

What you can do
Eat for free. Eat whatever you want.
Put the dish in a circle on your right-
hand side when you’re done with it.
Then pick up your next dish.

AI recommends you what to eat.
For better suggestions, have a chat 
with our AI. It will curate something 
that suits you the most.

We do our best to make the system 
transparent. Ask us any time if 
something’s unclear.

What we can help

Your rights
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You can eat whatever you want for free 
at Ristorante di Attenzione! 
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All we want you to do is to enjoy 
the advertisements that are 
communicated by the food.
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Dishes of food are constantly streamed 
on a rotating conveyor belt.

Pick up what you want and eat.
Continue this till you’re full.
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Our foods are specifically designed to provide an eating 
experience as a media for the advertisements.
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From the food that you choose, 
our AI waiting staff will analyze 
your preference, class, gender, 
purchasing power, political 
leaning, etc into more than 300 
specific categories.
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The conveyor belt will be 
restored with new dishes 
based on our analysis to suit 
your interest perfectly.
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Please ask for a bill if you’re done, 
to realize what you consumed 
and how much you ate.



13



and learn about our history



Story 1: How did we become your only option?
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Before Ristorante di Attenzione got 
popular, we deployed a very aggressive 
advertisement campaign.
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We filled the empty spots on our 
conveyor belt that we couldn’t sell with 
our own campaign claiming 
“It is your right to eat whatever you want”.
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By adopting that political statement, the 
promotion rapidly became widespread 
among working-class young people and 
radically reformed the foodservice industry.
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The press featured it as a “food revolution” 
and insisted that Ristorante di Attenzione 
“democratized the way people eat”.

Financial Times

“Food Revolution!”

Wall Street Journal

“Democratized the way we eat”
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At a certain point, we encroached the 
great part of the foodservice industry so 
that 2.5 billion people heavily rely their 
dietary life on Ristorante di Attenzione. 

Food Industry
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One day, the former co-founder of 
Ristorante di Attenzione revealed that 
the major premise of our algorithm is 
that we “don’t care about what people 
want, but just want to keep the people 
longer at the table”.
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People were shocked by the contrast between 
“It is your right to eat whatever you want” and 
“We don’t care about what you want.”, but 
couldn’t change anything because they were 
already too dependent on it.



Story 2: How are we changing your body?
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Ingredients with intense 
and striking flavor such 
as Nutella, marshmallow, 
salted caramel, strong 
spices are very commonly 
used in the foods in 
Ristorante di Attenzione to 
make the advertisement 
more memorable. 
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Advertiser: Primark
This is the food that advertises summer 
sale of the clothing brand Primark. 
It consists of multiple layers of cake, 
segmented by inedible layers of printed 
advertisements. It’s provided with a very 
wide fork so that you can scrape each 
layer easily. But you have to open your 
mouth really big to eat with it.
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That tendency drastically increased the 
amount of food that people consume, 
and it brought a significant increase in 
the obesity and adult disease rate.
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This morning, the Ministry of Health 
made an announcement that exposes 
the seriousness of the situation and 
pointed out that Ristorante di Attenzione 
is partly responsible for this outbreak.
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They set up a new 
regulation that at 
least 25% of the 
food in Ristorante 
di Attenzione 
should be healthy, 
low-calorie food.
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And advertisers appropriated this regulation into 
a profitable way. They linked healthy food with the 
products that they’re promoting, using the images 
of perfectly shaped bodies.



35

Advertiser: Fitbit
By using healthy ingredients 
and six-pack shaped plate, 
health care brand Fitbit tried 
to emphasize their mission 
statement: "To empower and 
inspire you to live a healthier, 
more active life.".
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Soon, very distinct polarization of the 
consumer emerged. 

The recommendation algorithm repeat-
ed recommending high-calorie food to 
those who were sticking to the high-calo-
rie diet and the opposite to those who are 
swayed by the healthy lifestyle advertise-
ments over and over.
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Now there are only 2 types of humankind: 
One with extreme obesity and adult 
diseases, the other with an absurd 
obsession of a healthy lifestyle.



Story 3: How are we changing democracy?
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There’s going to be a 
general election soon. 
During the election period, 
Ristorante di Attenzione 
became a great stage for 
political advertisements.
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Political parties design their dish 
specifically to target their main audience.

For example, the green party’s dishes 
are well-known for being 100% vegan 
and using sustainable ingredients. 
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The Guardian

“Cow DNA from The Green Party’s food”

The MY Times

“The Green Party’s biggest hoax”

The MY Times

“The Green Party’s Vegan Scandal”

The Independent

“8th MP quits the Green Party”

A few days before the elec-
tion, a press announces 
shocking news that they 
detected cow DNA in the 

vegan foods from the 
Green party. This became 
a massive and fatal scan-
dal for the green party.
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They lost a significant 
part of their supporters, 
eventually bringing a 
terrible consequence in 
the election.

Daily Mail

“The Green Party’s approval rating
drops to the Lowest Level”

The Daily Telegraph

“A Crushing Defeat of the Green Party”

The Daily Telegraph

“The election disaster of the Green Party”
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Later, the scandal turns out to be that it 
was a fake advertisements that looks ex-
actly like the advertisements of the green 
party, but only containing beef.The fake 
advertisement was deliberately created 
by an anonymous right wing group.

It was almost impossible to tell fake, 
non-vegan advertisements from the real, 
vegan advertisements with naked eyes.
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FakeReal
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The green party and 
its supporters claimed 
a thorough public 
disclosure of the 
happening, but Ristorante 
di Attenzione refused to 
reveal any information. 
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Till today, nobody knows 
where all the fake food 
came from, who was the 
initiative, who funded that.
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And discover our secrets
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Confidentiality 
Warning: 

The following pages 
contain information that 
is privileged, confidential 
and exempt from disclosure 
under under applicable law.
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We can not guarantee what 
is true and what is not. 

Users are not our clients 
but commodities.

We don’t care about what 
people want. What we only 
want is to keep the people 
longer at the table.

Form follows attention, 
function follows attention.

Our Manifesto
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An ultimate guide for the chefs in Ristorante di Attenzione: 
How to make an attention-seeking food?

1. Increase the amount of information.

3. Induce behavioral changes.

2. Make it more stimulating.

4. Make it more emotional
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Protocol for our AI staffs

Attention is a finite resource. To get the maximum profit from the same amount of attention, the role of AI waiting-
staffs is crucial. This is a detailed protocol on how does our AI waiting-staff function.

Observe people throughly 
when they are not looking 
at you, and see somewhere 
else when they look at you.

Reply

Act proudly as if you’re 
saving the world.

Ask back, induce more 
reaction, be friendly.

Provide the best condition 
to consume. Get fid of all 
the distracting elements.

Observe

Repeat the same stupid 
answer endlessly if people 
problematize what we do.

Remind people that their 
privacy is protected.

Whisper when people ask 
about the detailed terms 
and conditions.

Facilitate
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Analyze Ban

Do not ban anything that is 
undeniably profitable.

Strictly ban female nipple, 
but not male nipples.

Analyze the people but 
don’t let them know that 
they are being analyzed.

Put foods-advertisements 
on the conveyor belt based 
on that analysis.
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Image Credit

32 U.S. Department of Health and Human Services (HHS)
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Issue No.7
2019 Apr

Activism of Things: A plastic chair

Issue No.5
2019 Feb

Queerlet 2200

Issue No.4
2019 Jan
Queerlet 2019

Issue No.5
2019 Feb
Queerlet 2200

Issue No.3
2018 Dec
Karoshi

Issue No.6
2019 Mar
Who made this feminist 
indie novel a bestseller?

Issue No.7
2019 Apr
Activism of Things:
A plastic chair

Issue No.8
2019 May
One night design activism

Issue No.3
2018 Dec

Karoshi

Issue No.6
2019 Mar
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